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Goals

Metrics

Re-engagement of 
Lapsed Purchasers:

Key segments:
• 14-day lapsed payers
• 90-day lapsed payers

Cost-Per-New Order 
(CPA) Goals:

• Target CPA sub $12.00

Re-engagement of
Non Payers: 

Key segments:
•

Cost-Per-Repeat 
Order (CPA) Goals: 

• Target CPA sub $4.00

Strategic Insights

01.
ios Performance

Achieve on average repeat CPAs 
below $0.90, far surpassing the 
$4.00 targets

02.
In-App Revenue

Generated over 200% ROAS per 
month significantly exceeding 
revenue expectations

Results

Platform Strategy

Client Testimonial

iOS Focus:

With iOS users typically proving 

optimize to prioritize this 
platform

“ This campaign has exceeded all of our expectations. 
Adikteev’s strategies and optimizations have driven incredible 
results, helping us achieve record-breaking in-app revenue.”

Kelly McGee
Director of Digital Marketing at Jersey Mike's

Creative 
Experimentation:

The QSR category 
is ready for 
innovation. We 
recommend testing 
more interactive 
creatives to 
enhance user 
engagement

Experiment
with iOS:

QSR apps have 
some of the 
highest opt-in 
rates outside 
of non-gaming 
apps (Singular Q4 
Study)

Future Targeting 
Opportunities:

Expand the 
campaign to 
include new 
installers could 
help convert more 

time payers

Target Audience:

• Lapsed Users:
Re-engaged Drive repeat
purchases

• New Users: Retargeting
new installers to increase
first orders

• Loyalty: Users, new and
repeat not yet subscribers
to loyalty programs

Leading QSR apps have 
partnered with us to enhance 
their retargeting strategies 
and drive significant in-
app revenue. By targeting 
lapsed users and optimizing 
campaigns for iOS, our 
data-driven approach has 
consistently exceeded 
expectations, delivering 
substantial business impact 
across the industry

Case Study

Retargeting is a match for 
puzzle games

How to beat your KPIs month over month

AboveROI: +10 %
Monthly KPI Targets at Scale

Key Takeaways for Gaming Apps

Leverage User 
Attributes for 
Personalization

Personalizing retargeting 
campaigns based on 
in-app behavior helps 
tailor messaging that 
resonates, improving 
the likelihood of 
re-engagement and 
conversion.

Optimize 
Dormant Player 
Engagement

Dormant players 
represent untapped 
potential. Strategic
re-engagement can 
reignite interest, 
increasing overall 
retention and revenue.

Enhance ROI
with Creative 
Testing

Testing multiple ad 
creatives and formats 
allows gaming apps to 
identify high-performing 
strategies that maximize 
engagement without 
unnecessary spend.
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Adikteev is a key retargeting partner for leading mobile 
game publishers, consistently delivering strong reactivation 
performance and efficient spend. Our proactive service, 
from rapid response times to innovative test proposals, is 
central to the success of our partnerships."

Ashmita CHAKRAVORTY
AM Team Lead @Adikteev


